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(Bacharuinfuruensa: Mirai no nami)
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Watashitachiha, sosharumedia ga kojin ni eikydowoataeru-jo de jliyona yakuwariwohatasu
dejitaru jidai ni ikite imasu. Infuruensa wa, kigy6 ga burando ya seihin o senden suru tame ni
yoku shiyd sa remasu. Infuruensamaketinguhabu ni yoru to, infuruensamaketingu wa 2022-
nen made ni sekai de 164 oku-doru ni tassuru to yoso sa rete imasu. Infuruensa wa, kigyo no
yaku 67-pasento ga burando o urikomu tame ni shiyo shite imasu. Sono kekka,
infuruensa wa burando ya seihin no senden ni oite juyona yakuwari o hatashimasu.
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Hydman'infuruensa

Kigyd wa, ningen no infuruensa o tsijjite burando o senden suru tame ni okane o keikaku shi,
tsutyashite imasu. Ningen no infuruensa no yosan wa, omo ni forowa ni motodzuku infuruensa
no taipu ni yotte kettei sa remasu. Infuruensa ni wa, nano, mikuro, makuro, megainfuruensa
nado, samazamana shurui ga arimasu. Ofisuwaka no kytyo Surabu o mitsukeru hoho to doyo
ni, infuruensa no kaku kategori wa, wariate rareta forowa no Surabu ni 0jite teigi sa remasu.
Tatoeba, nanoinfuruensa, maikuroinfuruensa, middotiainfuruensa, makuroinfuruensa,
megainfuruensa nadodesu.
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Infuruensa wa sosharumedia o shiyo shite, shohisha ni eikyo o atae, seihin ya sabisu
e no shinrai o kizuki, tokutei no shakai-teki kenen ni tsuite no ishiki o takamemasu.
COVID 19 no kikan-chu, oku no infuruensa wa, kojin ga jokyo ni taisho suru no o shien
suru tame ni iyoku-tekina kontentsu o toko shimashita. Shikashi, kodona gijutsu no genjo
o kangaeru to, ningen no infuruensa e no izon wa gensho suru kamo shiremasen. HypeAuditor
ni yotte kokai sa reta hikaku wa kore o uradzukete imasu.
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*)— X : The Top Instagram Virtual Influencers in 2020 (hypeauditor.com)
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Bacharuinfuruensa

Kaso infuruensa wa tsugi no kikan o shihai shimasu. Kaso infuruensa wa, ningen no infuruensa
to doyo ni riyo sa reru konpytita seisei no dejitaru gazodesu. Kaso infuruensa o shiyo suru


https://hypeauditor.com/blog/the-top-instagram-virtual-influencers-in-2020/

riten wa, fukusd no hanpuku o tekiyo dekiru kotodesu. Statista no déta ni yoru to,
kokyaku no 58-pasento ga kaso infuruensa o foro shite imasu. Kigyd wa, yori 6ku no
kaso burandoinfuruensa o kaihatsu shite imasu. Kaso infuruensa no omona riten no 1tsu wa,
roka shi tari, sukyandaru ni makikoma re tari shinai kotodesu.
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Kaso kyarakuta no gainen wa 1930-nen ni sakanoboru koto o wasurenaide kudasai. Kyo no
kaso infuruensa wa, sekkdo manekin no shinshia, hatsune maiku, Yamato Ami nado no
kaki no kyarakuta no shisondesu. Kaso infuruensa no ikutsu ka o ika ni
shimeshimasu.
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/N\—E— (Barbie) 1959
54 2-5F= (Geico Gecko) 2000
I\NY 7 X-2% (Hatsanu Miku) 2007
IL—®DTHIL (Lu of Magalu) 2009
t5-L4v7H (Serah Reikka) 2010
7 oF-F¥ T4 v (AnnaCattish) 2011
7 2-K# (AmiYamato) 2011
E— k-H0O—JL (Pete Zaroll) 2014
A4#4>-3v b1JwE (lon Gottlich) 2015
F& -<JL (Any Malu) 2015
S —5-X—% (Miquela Sousa) 2016
##- 74 (Kizuna Al) 2016
IN—= 21—4 (Bermuda) 2016
I XLP—% (Ezmusgita) 2017
AHT— -BDOF (Scazy Boy) 2017
av%9 A (Yoox) 2018
% (Bee) 2019
H435 (Kyra) 2021

Y)— X : Who Was the First Virtual Influencer? — VirtualHumans.org
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Gurobarubacharuinfuruensa

Keiei gakubu no sotsugyOseidearu himanshu goeru wa, Indo-hatsu no
bacharuinfuruensadearu Kaira 'KYRA' o sakusei shimashita. 2021-Nen ni hatsu 16j0
shi, 2022-nen ni koshin sa remashita. 2022-Nen 1 tsuki no déta ni yoru to, yaku 100000 +
no forowa ga imasu. Kaira 'KYRA' mo metabasufasshon'ibento ni sanka shi, kokyaku kara
kotei-tekina fidobakku o ukemashita.
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Doyo ni, hoka no oku no kigyo wa, kaso infuruensa o shiyo shite burando o senden
shite imasu. Tatoeba, 2022-nen 12 tsuki 2-nichi, kyapitarurando (shingaporu) wa rae
"RAE' to iu namae no kaso infuruensa o shokai shi, mosukino ya Gutchi nado no
fasshonréberu to samazamana kyanpén o okonaimashita.
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Kankoku no kigyd wa mata, samazamana kaso infuruensa o shiyo shite seihin ya
sabisu o hanbai shite imasu. Kigyo wa, nizu ni awa sete katsudo o kanri oyobi henko
dekiru tame, kaso infuruensa to kyoryoku dekiru koto o ureshiku omoimasu. Karera
wa, korera no kaso infuruensa ga kontentsu to sono jikkd kanosei ni tsuite gimon o
teishinai koto ni manzoku shite imasu. Esupa (AESPA), bara-iro (ROZY), kimujuha,(KIM
- JU - HA) dein (DAIN) wa, Kankoku no kaso infuruensa no ikutsu ka no namaedesu.
Shorai-teki ni wa, Al o tdsai shita atarashi kaso infuruensa no kazu ga fuete iru tame, karera
wa yui-sei 0 1ji shi tsudzukerudeshou.



Virtual Influencer RAE: Photo: CanitalLand (*) —X: CNA- channelnewsasia.com)
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Bacharuinfuruensa no mirai

Sono dainamikkuna seishitsu no tame ni, Al de seisei sa reta kasd infuruensa wa machigainaku
ichiba o shihai shi tsudzukerudeshou. Dezaina wa, kankyd no henka nimotozuite
kokatekina kontentsu o riyo shite katsudo o kisei suru koto ga dekimasu. Gatona ni
yoru to, 2025-nen made ni, kaso infuruensa wa subete no infuruensamaketingu shishutsu no
30-pasento o shimeru yo ni narimasu. Maketa ga gainen o rikai suru to, tema no kakaranai
hiyotaikoka no takai teiandearu tame, kaso infuruensa no kandsei ga akiraka ni narimasu.

Y) — A:India's First Virtual Influencer is 21-year-old Kyra with over 95K Followers on Instagram (msn.com),
The rise of virtual influencers: the phenomena taking over fashion marketing (fashionunited.com) ; Gartner
Report; CapitalLand reveals it created virtual influencer Rae to test commercial viability of new technology -
CNA (channelnewsasia.com)
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